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TABLE I 


CHANGES IN OUTPUT OF SURVEYED FIRMS 
Classified by Predominant Class and Marketing Practices 












































1952 = 1956 
(Per Cent Change in Total Production) 
All Misses! 
Predominant marketing Practices | Firms Men's Women's and 
Children's 
Price Line 
Low Priced 29.0 © 35.6 * 
Medium Priced Oel =lely 6.8 -5.3 
High Priced 1762 ed 6.5 * 
Not Classified by Price 16.2 16.2 --~ --- 
Branding Practice 
Factory Label 725 8.1 726 6.1 
Buyer Label 1.9 50 236) 17.8 
Unlabeled * * % 
Channel of Distribution 
Own or Affiliated Retail Stores| + + % wee 
Direct to Independent Retailers| 7.6 3el 2.0 2he3 
Wholesalers & Jobbers 21.9 14.8 2720 — 
Chain Stores 21.7 * 21.8 17.8 
All Others 296k 33.9 # * 
Method of Shipment 
In-Stock Department 1.7 a2 1 %* 
Make-Ups 1.2 5 ol 26 oO) -16.1 
Advertising Expenditure 
No Advertising 14.3 58 21.6 5.3 
Less than 1.04 of sales: 18.9 + 32.4 a 
1.0 to 1.99% of sales wee oe oe w= 
2.0 to 2.99% of sales 19.2 le3 * # 
3.0 to 3.99% of sales 0.9 302 0.2 --- 
4.0% of sales and more -10.3 -1.7 a --- 
Table II 
CHANGES IN OUTPUT OF SURVEYED FIRMS 
Classified by Predominant Class and Size of Firm 
1952 =- 1956 
(Per Cent Change in Total Production) 
All Misses! & House 
Size of Firm Firms Men's Women's |Children's | Slippers 
0-9 Employees 12.5 --- 16.8 --- 
50-99 Employees Sel 42.2 * # F 3540 
100-99 Employees 14.5 15.8 17.0 -5.3 13. 
500 & more Employees| 13.0 -1.8 361 12,7 --- 




















* Insufficient information to report findings without disclosing data for 
individual companies. 


TABLE III 


MARKETING PRACTICES FOLLOWED BY SELECTED FIRMS i/ 
IN DISTRIBUTING OUTPUT IN 1952 and 1956 

































































Marketing Practices FIRMS MAKING PREDOMINANTLY 
Men's Shoes Women's Shoes 
1956 | 1952 |% Change} 1956 | 1952 [% Change 
(Per Cent of jin Output} (Per Cent of in Output 
Total) Total ) 
Branding Practices 100.0 100.0 100.0 100.0 
Factory Label 61.9 63.6 -0.5 2369 29.3 -2,2 
Buyer's Label 32.7 2546 30.2 7563 70.2 28.3 
Unlabeled Sel 10.8 -)\8.7 0.8 05 17S 
Channels of Distribution}; 100.0 100.0 100.0 100.0 
Own or Affiliated 43.7 ley 4.0 aoe aa aoe 
Retail Stores 
Direct to Independent 2365 21.5 Tel hed ZleT 3363 
Retailers 
Wholesalers & Jobbers 12.6 1243 302 25 el 2847 503 
Mail Order Houses 4.8 6.6 -28.0 565 5.8 13.8 
Chain Stores 8h 8.3 0.2 hel 325 21.9 
Others 720 10.1 -31.8 0.6 0.3 + 
Method of Shipments 100.0 100.0 100.0 100.0 
In-Stock Department 25.9 2hely 6.8 2.9 1927 50.6 
Make-Ups Ted 756 -1.5 501 80.3 11.) 
YVrime for which marketing information is available for 1952 and 1956. 
TABLE IV 
CHANGES IN OUTPUT OF SURVEYED FIRMS 
Classified by Predominant Class and Number of Plants 
1952 = 1956 
Predominant Class One-Plant Multi-Plant 
of Shoe fF soduced Firms Firms 
(Per Cent Changejin Total Production) 
Men's 4.8 362 
Women's 22.0 % 
Misses! & Children's 236k % 
Infants! x ~— 
House Slippers 1.6 --- 











* Insufficient information to report findings without disclosing data for 
individual companies. 








TABLE V 
MARKETING PRACTICES UTILIZED BY SURVEYED FIRMS 
IN DISTRIBUTION OF 1956 SHOE AND SLIPPER PRODUCTION 
By Class and Price Line 


(Per Cent of Total Production) 





Labeling Practices Channels of Distribution 


Own or Direot to _ 
Class & Price Line Affiliated) Indepen— | Whole-— Mail 
Factory | Buyer's Retail dent Re-j|salers &; Order Chain 
label Label |Unlabeledj] Stores tailers jobbers Houses Stores 














TOTAL - ALL FIRMS 36.0 59.9 hel 162 2h.7 21.4 3.8 


Men's Shoes Su. 39,5 33.4 26.8 16.6 10.0 
Dress Shoes 5567 38.2 36.2 26.9 14.2 
Low Priced 28 an 64.4 et 24.3 33 oe 
Medium Priced 57.9 34.0 48.5 16.1 Wed 
High Priced 69.u 30.5 21.5 6.1 ---- 
Work Shoes 46.3 46.9 ile? 0.2 
Athletic Shoes 53.9 6.1 ---- 25.3 


Women's Shoes 767 0.3 ye | 
Low Priced 87.5 0.3 25.5 
Medium Priced 67.1 ‘9 Pe I 25.6 
High Priced 23.9 — ainsi 
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Youths! & Boys' Shoes 75.0 11.4 


Misses' & 

Children's Shoes 
Low Priced 
Medium Priced 
High Priced 


Infants! Shoes 
Low Priced 
High Priced 
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Medium Priced --- * % x 
fa0 


High Priced edt e 0,3 ---- 
* Insufficient information to report findings without disclosing data for individual companies. 


House Slippers 
Low Priced 
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